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SECTION I - FOREWORD w

INTRODUCTION
AMA S.p.A. is a company active in the development and production of ns fo weed
control machinery, a segment for which it is recognised as a world leader. The compan gue

boasts more than 4,000 items including monitoring systems, satellite dosing systems for liquids, sowing

and fertilisation, valves, filters, fittings.

The company's mission is to supply high quality products aime um customer

satisfaction; the above with the utmost respect for the legitimate i ghts of all categories of
stakeholders, both internal (employees and collaborators) and externa ers, suppliers,
shareholders, local community, state and public entities, etc.), fair and ec e practices in the conduct

of labour relations, worker safety regulations, and com he laws & egulations applicable to

the various fields of activity.

e management of commercial
and financial relations, paying particular attentio ing si of conflict of interest.
This Code contains the Company's fundam i ssion of the corporate policy that

The Code is also an important fac sation Model adopted. The provisions contained in
0, must be made known to all collaborators-
employees of the Company; these subject teed adequate training together with a commitment

In the presence of reports of violations de, the Company guarantees the absence of
repercussions again i opts appropriate and proportionate disciplinary penalties
against the author i

The Company regularly verifies nce of violations of the Code, also by third parties that are in
business relations with it. A.M.A. S.p.A,, in fact, promotes the respect of the values described in the Code

iers, consultants, etc.; for this reason, contractual relations with subjects who refuse to

respect contents of this Code will be interrupted.
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CONTENTS

The Code of Ethics of AAM.A. S.p.A.

«  setsout all the rights, duties and responsibilities of the Company wi hose with whom
it enters into relations for the achievement of its corporate purpo
employees and/or collaborators, shareholders, institutions); it is therefore a directi rules
of conduct must be kept in mind in daily work and which presupposes, first and foremost,

compliance with the laws and regulations, also internal to the Company, in force; aims to set ethical

. reference 'standards' and rules of conduct to which the
making processes and conduct must be oriented;
requires consistent behaviour from the management and fro t addresses, i.e. actions

that are not, even only in spirit, dissonant with the Company's e ciples;

contributes to the implementation of the Group's social responsibi , since it is aware that

. taking social and environmental issues into a i ure to compliance and

reputational risks, strengthening the sense

THE ETHICAL VISION

A.M.A. S.p.A.'s philosophy is to e sustainable corporate development in economic,

social and environmental terms

continuous development of itment, ethical respect towards every internal and

external interlocutor, environmenta and attention to the surrounding territory.
The Company's main aim is to create valu
in this Code.
A.M.A.S.p.A,, aware 0

and the principles of fairness

areholders in compliance with the principles contained

ies, operates in compliance with the regulations in force
cy and to this end has adopted this Code, marked by an ideal
of cooperation oriented towards the protection of the mutual respect and advantage of the parties
involved.
A.M.A.

efore requires all interested parties with which it has relations to act according to
ired by a similar ideal of ethical conduct, supervising the correct implementation
of its Code of Ethics.

t information to the market and third parties in general, by means of correct and
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* adopts organisational instruments aimed at preventing the violation of th
the principles of transparency, correctness and loyalty by its own colla
company monitors the correct application of these instruments;

- guarantees the market, investors, and the community in general, while ition,
complete transparency in its activities;

. undertakes to promote fair competition, considered as an elemen own

interests, as well as those of customers, market operators and "stakeholders", i.e. those come

into direct or indirect contact with the company's activities. Examples of “stakeholders” are employees

and their families, customers, consumers, suppliers and thei the community, the

State, etc;
. enhances competitiveness and innovation in the market by pr s with quality products
and services that meet their requirements; protects and va aborators and employees;

. supports and promotes sustainable development, respecting the e ent and the territory.

SECTION II — MODALITIES OF APPLICATI

Article 1: ADOPTION AND UPDATING

This Code, adopted by resolution Board of Directors on 1 March 2023, far from being

considered an unchangeable dog d as a tool susceptible to subsequent amendments and

additions according to internal and € es to the Company, as well as the experience acquired by

the Company over time. All order to'€ onsistency between the guiding values assumed as

the Company's fundamen t to be adopted according to the provisions of this
organisation, management and contro pursuant to Legislative Decree 231 /2001, updated to 30
al Association of Building Constructors) Guidelines for the
construction of orga control models pursuant to Legislative Decree 231 /2001.

This Code is hareholders, members of the corporate bodies, top management, employees,
including manager ll those who, although external to the Company, work directly or indirectly

apacity, consultants, suppliers, business partners).



All the Addressees indicated above are, therefore, bound to observe and, to the exte
enforce the principles contained in the Code of Ethics. Under no circumstance
the interest of the Company justify the adoption of conduct in contrast with th

Compliance with the rules of the Code must also be considered an esse
obligations of the Company's employees pursuant to and for the purpose
et seq. of the Civil Code.

Article 3: ETHICAL CODE, ORGANISATION, MANAGEMEN GROUP

COMPANIES

The Company's Organisation and Management Model conforms to tions contained in this

Code of Ethics, which forms an integral part of it. In this respect, in fa

* the Code of Ethics is voluntarily adopted by the Com
conduct recognised as its own on which to ca all recipients, constituting the first

ation and Me ent Model pursuant to Legislative

tool for the prevention of any crime; the O

. Decree 231/01, inspired by the
principles of the Code of Ethics, respond ( iptions, in order to prevent the
commission of particular types of offence

ons and inte

The company strives to continuously i al procedures in order to make

corporate management more effect , inter alia, incentivising the use of IT tools, in order
o the advantage of those with a higher professional
processing requests from all customers and

;.through this, the company pursues the exclusive

ake decisions detrimental to the integrity and reputation of
subsidiary itself, the parent company requires the latter
e values expressed in the Parent Company's Code of
ompliance with the laws and any regulations in force.

ns within the Company have a duty to perform the tasks
assigned to them loyally and fairly, to foster communication between the companies of the Company, to
solicit and utilise intra-group synergies by cooperating in the interest of common goals.

The circ information within the Company, in particular for the purpose of drawing up the
consolidate ements and other communications, must be carried out in compliance with the

principles of truth , correctness, completeness, clarity, transparency, prudence, respecting

and the specific spheres of activity.



Article 4: TRAINING ACTIVITIES

The function in charge of Human Resources will include in the annual trainin initiatives ai
of Ethics.
its as part of the

promoting awareness of the values of the rules of conduct referred to in thi
A training programme on the contents of the Code of Ethics is envisaged
company induction courses.

SECTION IIT - GENERAL PRINCIPLES

Article 5: VALUES

The actions, operations, transactions, and in general all the condu sees in the performance of

their duties and responsibilities must be marked by the utmost , honesty, fairness, loyalty,

transparency, equity, objectivity, as well as respect for the indivi ibility in the prudent use of

corporate, environmental and social assets and reso

These values and behaviours are translated into

Everyone, within the scope of the responsibili ociated with th e, must provide the highest level

of professionalism available to them in order to needs of customers and internal

users.

It is necessary for each person to carr; ed activiti ith commitment, contributing
concretely to the achievement of the ves and respect for the stated values.
The development of the spirit of b pany and the improvement of the corporate image

represent common objectives, w 2ct the behaviour of each individual.

Article 6: INTEGRITY, HONESTY, AND LOYALTY

Respect for the valu ness and loyalty implies, among other things, that the

Company is com

* toencouraging and re ees, collaborators, customers, suppliers and any other third

party with whom it has a lega lonship to comply with internal regulations and/or all laws;

to strictly complying with the anti-money laundering legislation in force and, in any case, undertaking

0 carry out any operation that is suspicious from the point of view of fairness and

promoting, at all levels, practices aimed at preventing local and transnational

promoting internally the observance of all the internal organisational rules

ions of the Organisation and Management Model drawn up for the purpose of preventing the
ffences pursuant to Legislative Decree 231/01;



* to recording each operation and transaction only if supported by appropriate documentation, in order
to be able to proceed at any time with the performance of controls that certify the characteristics and
motivations and identify who authorised, performed, recorded and verified ‘the operation itself;
consequently, employees and/or collaborators must make any accounting entry accurately, promptly
and completely, scrupulously complying with civil and tax laws“as well as internal accounting
procedures. Every entry must accurately reflect the data contained in the supporting documentation,
which must be carefully preserved for possible verification. The reliability of management facts and the
correct and timely recording of them, allowing the overall company Situation.to.be reconstructed a
posteriori, represent one of the objectives always pursuedby the Company;

to preventing the formation within the Company of groups, consisting of three or more persons, with
the specific purpose of engaging in conduct that is unlawful under the law, or to access any type of
relationship capable of facilitating any form of organised crime.

Article 7: FAIRNESS, OBJECTIVITY AND PROTECTION OF THE PERSON

The Company has as an essential value the protection of persenal'safety, freedom and individual personality.
It therefore repudiates any activity thatsmay entail an injury to individual safety, such as female genital
mutilation practices and any possible form of financing that may favour or fuel the performance of such
practices, as well as any possible exploitation or reduction to a state of subjection of the person.

Furthermore, the Company condemns any conduct aimed at illegally entering the territory of the Italian
State or of another State of which the person is not a citizen or does not have the right of permanent
residence, in order to gain profit; even indirectly.

The Company also attaches primary importance to the protection of minors and to the repression of
exploitative conduct of any kind against them.

To this end, an improper use of IT tools and, in particular, a use of such tools aimed at implementing or
even only facilitating possible.conduct relating to the offence of child pornography, possibly also involving
virtual images, is therefore forbidden,and completely alien to the Company.

Furthermore, in order to guarantee full respect for the person, the Company is committed to complying
and ensuring that its employees, suppliers, collaborators and partners comply with current labour

legislation, with particular attention to child labour.

Any employee who, inthe performance of his or her work, is aware of the commission of acts or conduct
that may favour the'injury ofipersonal safety as identified above, as well as constitute exploitation or
reduction’to a state of subjection of the person must, without prejudice to legal obligations, immediately
inform his or her superiors and the Supervisory Body.

Moreover, respect for the values of fairness, objectivity imply that the Company undertakes:
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* to avoid all forms of discrimination, in particular those based on race, na
physical disability, sexual orientation, political or trade union opinio

religious convictions;

not to tolerate sexual harassment and physical or psychological hara whatever form and
context they may occur;

to listen to the requests of colleagues, customers and supplier s or
behaviour aimed exclusively at defending one's own position and actions;

to promote the freedom to dissent by overcoming hierarchical and bureaucratic constraints; to avoid,

in the performance of their duties, taking decisions or carr, hat are contrary

. toorin conflict with the interests of the company or in any e observance

of official duties; to show sensitivity and respect towards o f g from any behaviour that

may be
considered offensive;
to condemn any conduct aimed at encouraging pe

any behaviour intended to encourage illeg i ficking in narcotic

drugs and psychotropic substances, toba

Article 8: TRANSPARENCY AND CON

Compliance with the principle of tr fidentiality implies that the Company is committed:

* todisseminating information plete, transparent and comprehensible, so as to enable
i e relations to be entertained with the Company

g and enforcing the "Policy" issued by the Company

the addressees to ma
itself or involving the

. onthe management,
processing and public disclosure o ntial and inside information, to the observance of which

it calls the ad

* to protecting the con ta and information that Company employees and/or

collaborators may have in t ession, particularly in the event that such data and information
may influence, if made public, the price of securities admitted to trading on regulated markets. The

of the administrative and control bodies, employees and collaborators must be fully aware

n for them to carry out purchase and sale transactions or other transactions, even
through or to advise the performance of such transactions, exploiting information
ivity carried out. More generally, all the addressees of this Code of Ethics

may give rise to or encourage insider trading;



» to considering confidentiality as the cornerstone of the Company's business,
Company's reputation and the trust placed in it by customers. Employe
Company are required to strictly abide by this principle, even after the
or collaboration relationship, however it may have occurred. It is ressly forbidden to
communicate, disseminate or make improper use of confidential d
customers or third parties in general, with whom the Company
relations. Personal data may only be disclosed to those who have an actual need to kno em for the
exercise of their specific functions. Every person who has relations with the Company must avoid the

undue communication or dissemination of such data and/
Therefore, it is prohibited:

* inthe financial statements, reports or other corporate commu ired by law, addressed

to shareholders or the public, to present untrue material facts, e ject to assessment, or to
omit information the disclosure of which is required b
situation or financial situation of the Compa
administered by the Company on behalf of t
on the aforementioned situation, possib
with the intention of deceiving shareho
oneself or others;

in reports or other communications, wi
the recipients of the communicat
pany, in such a way as to mislead the recipients of
the communications on the esaid si , in order to obtain an unjust profit for oneself or
others; to conceal documen table artifices, prevent or in any case obstruct the

ally attributed to shareholders and/or other corporate

not actually earned or allocated by law to reserves,

orto
distribute reserves, even if not esta with profits, which may not be distributed by law;
hase or subscribe for shares or quotas of the company,

causing an imp fund or reserves that cannot be distributed by law;

10
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* inviolation of the legal provisions protecting creditors, to carry out reductio

causing damage to creditors;

. evenin part, to fictitiously form or increase the capital of the company;

. tocause damage to creditors by distributing the company's assets ders before
paying the company's creditors or setting aside the sums necess
by simulated or fraudulent acts, to determine the majority in the shareholders' meetin erto

procure for oneself or others an unjust profit;

Addressees who become aware of omissions, falsific
documentation on which accounting records are
Body.

eport the facts to the Supervisory

Article 9: ACCOUNTABILITY

Respect for the value of responsibility i tivities are carried out:

and prudent management, with the aim of being a
ovations, interpreter of the ever-changing needs of
customers, attentive to the re areholders and partners, interested in the best
development and use ’ in the most efficient company organisation;

pursuing the compan th laws and regulations, and with correct and loyal

seeking compatibility b
« with current legislation, but also taking into account the best experiences in the field;

ic initiative and environmental needs, not only in compliance

supporting the social and economic growth of the territories where the company is rooted, also

ural and sporting initiatives and support for disadvantaged categories.

11



Article 10: MANAGEMENT OF RELATIONS IN RELATION TO CULPABLE OFFENCE
OF SAFETY AT WORK

The company must clearly set out and make known, by means of a for ument, the fundamental

principles and criteria on the basis of which decisions of all kinds and a ken with regard to

health and safety at work.

These principles and criteria can be identified as follows:

« avoid risks;
« assess risks that cannot be avoided;
« combat risks at source;

- adapt the work to the individual, particularly with regard to the workplaces and the
choice of work equipment and working and production methods, in lar to alleviate

monotonous and repetitive work and to reduce 5 health;

. plan prevention, aiming at a coherent whe ing i chnique, organisation of work,

working conditions, social relation i in the working environment;

These principles are used by the Co 2 the necessary measures to protect the safety and
health of workers, including i n activities, information and training, and the

provision of the necessary
The Company, at both top mana operational levels, must adhere to these principles, in
particular when decisions or choices hav ade and, subsequently, when they have to be

implemented.

Article 11: MANAGEMENT OF C
SOCIAL GOVERNANCE

TE ACTIVITY IN RELATION TO ENVIRONMENTAL

A.M.A. ieves that the integration of environmental, social and governance issues into business

strategy and stakeholder relations must be pursued, in order to align its own

interests with those

12



The Company is therefore committed, through its activities, to promoting a wider di
principles, which become, together with the general principles of conduct of
loyalty, transparency, seriousness and fairness - a determining value success and bu

promotion.

11.1 Environmental Policies
The Company uses an environmental management system that complies with the relevant national and

international regulations and undertakes not to pollute, to opti the use of resources and to develop

products that are increasingly compatible with the environme

Furthermore, A.M.A. S.p.A. guarantees:

» compliance with national and EU environmental legislation an
* the prevention of pollution;
» the sensitisation of shareholders, employee nmental issues;

» anapproach to project activities aimed imising the e ental impacts that could be a

consequence of the project choices

11.2 Social Policies
Within the scope of personnel sele .p.A. guarantees compliance with the
principles of equality and equal o ing assessments based on the criteria of merit and

competence and avoiding forms ind favouritism.

In particular, as far as the professiona uman resources is concerned, the Company offers

equal opportunities to all s iscrimination, guaranteeing everyone the same
career opportunities and ba ciples of fairness, correctness and loyalty and on
meritocratic criteria.
Furthermore, A.M.A.

fundamental. For t

.A. considers the ing and sense of belonging of its workers as

the Compan ds to implement a set of economic, health, educational

and social initiatives r families, aimed at improving the work-life balance, such

as meal vouchers, convention ng courses, etc..

ission of certain offences, for which the company, together with the guilty
wer. These documents contain a set of rules of conduct that bind the
g within the entity, who are required to comply with a conduct based on transparent

ality.

13



The Board of Directors of A.M.A. has therefore deemed it essential to cle
principles that guide the Group to ensure that all activities are carried

reference standards and according to the principles and values containe

SECTION IV — RULES OF CONDUCT

Article 12: RELATIONS WITH PERSONNEL

trust. The Company, consequently, is committed to developing the af and potential of personnel in
the performance of their duties, so that the capabilities and legitimate ations of individuals find full

structures, and in particular the function in char gement, must be inspired by these
aims.
The Company is committed to offering equal essional growth to all employees

dications that enable him/her to understand the nature of
his/her assignment and enable hi perform it adequately, in accordance with his/her qualification.

Communication to all employees is based on the values of listening, clarity, transparency and

mmitment to train all employees and to encourage their participation in refresher
courses and trai es so that the skills and legitimate aspirations of individuals can be

realis

14



« the Company, through the competent functions, selects, hires, remunerat
personnel on the basis of merit and competence criteria, without any poli
racial, language or gender discrimination, in compliance with all appli
contracts, regulations and directives;

. the Company appraisal system is managed in a transparent and

for the application of the incentive and career progression systems provided for in the contractual

regulations in order to strengthen motivation, reward fairly.and encourage the achievement of

performance of work activities. The Company, consequently, works to e protection of the health

idating and spreading the

legislation, with particular attention to child

Article 13: OBLIGATIONS OF PERSQ]

The professionalism and commit are a specific obligation, as they are indispensable
prerequisites for the achieveme objectives. Employees and collaborators cannot be

this Code of Ethics.

In particular, they undertak ith't ing rules of conduct with diligence and loyalty:

information acquired in the performance of assigned activities must remain strictly
and appropriately protected in compliance with the provisions of the GDPR - EU

16/679, and may not be used, communicated or disclosed to third parties;

15



the secret information referred to in Article 98 of the Industrial Property Co
30/2005) and, in any case, company information and technical-industri
in any case not directly accessible to the public, relating to the co
used for one's own or others' profit: they may only be communicate
the performance of business for the exclusive benefit and
shareholders; the information acquired in the performance of i ust remain
strictly
confidential and appropriately protected in compliance with the provisions of the GDPR - Regulation
E.U. no. 2016/679, and may not be used, communicated or disclosed to third parties;

there is an express obligation, also pursuant to the provisic : dustrial Property

operational, management or sales net

structures must be marked by the ut ation i : achieve customer satisfaction;

cooperate wi in the framework of

investigations latter and, specifically, it is forbidden:

to exert pressure, of whatever nature, on the person called upon to make statements before

the judicial authority, in order to induce him/her not to make statements or to make false
ements;

16
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- to help a person who has committed a criminal offence to evade the investig
authorities or to evade the latter's investigations.

Article 14: RELATIONS WITH POLITICAL AND TRADE UNION ORGANI

The principles of transparency, independence and integrity must also ¢ i ertained
the latter

are characterised by favouring a correct dialectic, without any discrimination or different treatment, in order

by the competent corporate functions with political and trade union organisations. Relations

to foster a climate of mutual trust and a solid dialogue in the se i lutions.

Relations with representatives of political organisations and trade u erved to the competent

Company functions authorised to do so.

The participation, in a personal capacity, of the Addres political organisations

takes place outside working hours and without a unction performed in the

Company.

The Company does not support events or in sively political purpose; it also

refrains from any direct or indirect pressure on politica s and does not allow direct or indirect
contributions, in money, in kind, or in arties, movements, committees and
political and trade union organisatio or associations with which a conflict of

interest may arise.

Article 15: CONDUCT OF

* tobehaveinam nomy, independence, and fairness with public institutions,

f conflict of interest or incompatibility of functions, assignments or positions
ompany, refraining from performing acts in situations of conflict of interest
one's activity;

17



* to make confidential use of the information they are privy to for reasons of.their o
taking advantage of their position to obtain personal benefits, whether

. tocomply with requests for information, by the Board of Statutory A
application of specific regulations to the Company;
to ensure that only true, complete and unaltered deeds and doc
Shareholders' Meeting, in relation to a specific agenda;
not to acquire or subscribe corporate shares or reserves that cannot be distributed by law;

not to carry out share capital reductions, mergers with o companies or demergers, which

. could cause damage to creditors.

Article 16: RELATIONS WITH CUSTOMERS AND SUPPLIERS AND EX COLLABORATORS

16.1: Relations with Customers

f the relationship with customers

for the process of creating and

The conduct assumed is always marke ssional respect for confidentiality of information acquired

in the course of busi egislation in terms of personal data protection.

f unlawful competition, fraud, counterfeiting or usurpation of industrial
those who work in the interest of the Company to comply with the existing
protection of instruments or signs of authentication, certification or recognition,

rotection of industry and trade and on copyright;

18



’

at enables
e products and
ards in its services and the

satisfaction. The internal procedures and information technologie upport these aims, also

through continuous monitoring of the c § ; accurate identification of

a prompt response to complaints, ai ent of disputes. Complaints are

an opportunity for improvement, to overce and recover customer fidelief and

satisfaction; the provision of care omer or category of customers, without

any

discrimination based on t on or gender;

the development of a pri the quality of the service offered;

a commitment to make its centre es accessible to disabled persons, eliminating any

* architectural barri
compliance with the la lar reference to the provisions in terms of anti-money
laundering and combating the nd use of money, goods or benefits of illicit original;

independen om any improper ioning, both internal and external; the regular monitoring of

the achieve n and loyalty objectives, which

is rewarded in or ulture of relations. The Company is open to customers'

suggestions and proposals ervices and products.

Furthermore, i iness relations with new customers and in managing existing ones, it is

the available information, to avoid:

19



* maintaining direct or indirect relations with persons whose involvem
known or merely suspected, in particular in connection with arms
laundering and terrorism, and, in any case, with persons lacking
seriousness and commercial reliability;

financing activities aimed at the production or marketing of pro
dangerous for the environment and health;
entertaining financial relations with those economic activities that, even indirectly, hinder human
development and contribute to violating fundamental human rights (e.g. by exploiting the use of

child labour).

16.2: Relations with Suppliers

The principles applied to customer relations must chara

suppliers, with whom it undertakes to develop &

departments on the basis of objective assessments o
fairness, respectability, reputation and p

2nce, competitiveness , quality ,

The suppliers of A.M.A. S.p.A. must nlawful activities and must ensure their employees
working conditions based on the re

in force. In particular:

al human rights, international Conventions and laws

* the use of child lab i i onsidered unacceptable. The age of workers
engaged in productio inimum legal age allowed in each state;

the exploitation of child labo e use of forced labour, physical or mental abuse or

corporal punishment are conside solutely unacceptable and will result in the immediate

terminatio all relatio ween the supplier and A.M.A. S.p.A; the remuneration and

benefits of employ ith local regulations, the law and be

in line with the provisions elevant international conventions;

suppliers must guarantee that all forms of production are carried out by means of working

es that in any case protect the health of workers in an appropriate and adequate manner
tion processes actually used. A.M.A. S.p.A. recommends its suppliers to refrain from

s, in particular in
loyees of the company that exceed normal courtesy practices and
s its employees from offering goods or services to employees of other companiess or

20



entities in order to obtain confidential information or direct or indi
themselves or the company.

in the event of violation of the principles of legality , fairness, trans

y, confidentiality an
respect for the dignity of the person, A.M.A. S.p.A. is entitled to ta measures up to

the termination of the relationship with the supplier.

Adherence to the above principles is guaranteed socially.by the adoption of and compliance with internal
procedures in terms of purchasing and supplier selection.

Suppliers are sensitised to carry out their activities by following stent with those

indicated in the Code. In particular, they must ensure business integ e rights of their workers,

invest in quality and manage environmental and social impacts respo

16.3 Relations with external consultants, agents

In the context of relations with external Consult : ors, Directors and Employees are

required to:

» carefully evaluate the opportunity to use the
and select counterparts of adeg
establish efficient, transpare i i maintaining an open and frank
dialogue in line with the beg

constantly ensure the ma onship between quality of service and cost;

demand the application of con eed conditions;

operate within the n force and demand their punctual observance.

Relations with agen alised contractual relationships, which shall specify the

terms and subject manner of collection and remuneration.

It is not permitted to provide s e payments to employees, consultants, agents or other third
parties working on behalf of the Company that are not duly justified in the context of the contractual

relationship.established with them or in relation to the nature of the assignment to be performed.

Violation o of legality, fairness, transparency, confidentiality and respect for human dignity

shall constitute jus mination of the contractual relationship.

Article S WITH SHAREHOLDERS

21



It is in the Company's priority interest to enhance the investment of its shareholders, implementing an
industrial policy that assures them, over time, an adequate economic return, through,the optimisation of

available resources as well as increasing competitiveness and financial solidity.

In compliance with its founding values, the Company, in order to strengthen lasting and continuous
relations, guarantees its shareholders:

* atimely and transparent communication of the state of implementation of the Company's
strategies and results in order to provide clear, completesand.accurate information;
equality of information, as outlined in the previous point, and the best and constant attention to
all shareholders, without discrimination and without preferential behaviour;
the widest participation of shareholders in Shareholders' Meetings, promoting among them a

*  conscious exercise of the right to vote.

Article 18: RELATIONS WITH THE PUBLIC ADMINISTRATION

The Company identifies and defines the communication channels with all Public Administration interlocutors
(by way of example only, Ministries, the Competition and:Market Authority, the Communications Guarantee
Authority, the Personal Data Protection Authority, the'Inland Revenue Agency, etc.) at local, national and
international level.

In particular, the undertaking of commitments vis-a-vis the Public Administration (hereinafter, also PA) is
reserved to the corporate functions appointed and authorised to do so, which are required to perform their
duties with integrity, independenceand fairness. Relations are also marked by the utmost cooperation, in
any case avoiding hindering their institutional activity, and are carried out preserving, in relations with
them, correct areas of mutuyal independence, aveiding any action or attitude that could be interpreted as
an attempt to improperly influence their decisions.

With reference to relations with the PA}it is forbidden for Addressees to promise or offer to Public Officials
or Persons in Charge'of.a Public Service, or to employees in general of the Public Administration gifts
(not only in the form of sums ef money, but also goods), benefits or other utilities to promote or favour the
interests of the Company when making commitments and/or managing relations of any nature with the
Public Administration (for example, in the case of entering into and disbursing contracts, awarding and
managing authorisations, inspection and control activities or within the scope of judicial proceedings, etc.).
). In particular, it is prohibited:

*  to offer the above=mentioned persons, also on festive occasions, gifts, except for gifts of
symbolic value directly ascribable to normal business courtesy relations and, in any case, such
as not'to be able to create, in the other party or in an extraneous and impartial third party, the
impression that they are aimed at acquiring from the Company or granting to the Company
undue advantages, or such as to create in any case the impression of illegality or immorality;
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* to examine or instrumentally propose employment opportunities for em
Administration (or relatives and relatives-in-law) and/or business op
that could unduly benefit them, outside the ordinary treatment of cu

to make unjustified entertainment expenses, or expenses not pro the contract, and
for purposes other than the mere promotion of the corporate i
to provide or promise to provide, solicit or obtain information
confidential or otherwise likely to compromise the integrity or reputation of one or
to favour, in purchasing processes, suppliers and sub-suppliers only because they are indicated

. by the Public Administration employees themselves as ition for the subsequent

performance of activities; to knowingly produce fals ntaining false or

altered data, to withhold
or omit documents, to omit due information, in order to un e the Public

Administration's decisions in one's own favour or in favou e's customers; to engage in

misleading conduct that could mislead the P.
economic assessment of the products a CE supplied, or unduly influence the
decision of the Public Administration;

disbursements of the same kind : pean Communities or other public
entities.

Addressees are required to verify ements, contributions or subsidised loans, granted in

favour of the Company, are used to ca ivities or initiatives for which they were granted; any

Anyone receiving exp iCi proposals for benefits of any kind from Public Officials or
Persons in Charge of a Publi

. suspend all relations with them;

he incident to his direct superior and inform the Supervisory Body in writing

With regard

performance of

ith national, EU and foreign Supervisory Authorities and, in particular, in the

ications and reports, the Company guarantees the completeness and
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integrity of the information provided and the objectivity of the assessments, segking t

fulfilments required of it by the P.A.. Furthermore, relations with the Sup

characterised by the utmost cooperation, avoiding, in any case, hindering theij utional activity.

Article 19: RELATIONS WITH THE MASS MEDIA

The Company recognises the fundamental informative role played by the mass media towards public. To
this end, it undertakes to fully collaborate with all organs of information, without discrimination, respecting

st be truthful, clear,

reciprocal roles. The Company's communications towards any
transparent, unambiguous or instrumental; moreover, they m us and accurate,

in compliance with corporate policies and programmes.

Relations with the press and other mass media are reserved for th d corporate bodies and

functions.
In order to guarantee unambiguous information and supp contact with the media,
statements made on behalf of the Company mu authorisation by the competent

corporate bodies and functions.

The Company's promotion respects the ethi es set out in this e, repudiating the use of vulgar

or offensive messages. The Company takes care shed on its institutional website

so as to make it a complete and effective tool, in line w

Article 20: RELATIONS WITH Cg

It is of fundamental importance tha is based on fair competition. The Company and its
employees are therefor i ost compliance with competition and market

protection laws in any juris

No employee may bedinvolved in initiatives tacts with competitors (e.g. price agreements) that could

tion laws.

appear to violate ¢ nd market

Involvement in operations to with other competitors, and other conduct aimed at restricting
production and sales, in violation of the principles of free competition, are therefore refused.
's business must not violate international provisions on export control and possible
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SECTION V — IMPLEMENTING PROVISIONS

Article 21: SUPERVISORY BODY AND CODE OF ETHICS

The control, implementation and compliance with this Code of Ethics are entrusted to
Body appointed pursuant to Articles 6 and 7 of Legislative Decree 231/01. In particular, the tasks of the
Supervisory Body, without prejudice to the provisions of the specific document entitled "Supervisory
Body Regulation", are as follows:

*  monitor compliance with the Code of Ethics, with a view to ger of the
commission of the offences set forth in Legislative Decree 2
follow and coordinate the updating of the Code of Ethics, also t its own proposals for
adaptation and/or updating;
promote and monitor the initiatives aimed

* the Code of Ethics to all parties required t i isions and principles;

suggest the ethical training plan in accg

Management Model of A.M.A. S.p.A;

make its own observations on alleged vio thics of which it is aware,

reporting any breaches to the com

The Code of Ethics and its upda ht to the attention of all Addressees (internal and external) by
means of adequate communication an ination activities so that the values and principles contained
dividual initiative is prevented from generating behaviour

inconsistent with th e Company pursues.

The Code of Ethics is publish

server.

The Code o
parties, also in the
Recipi

subject of specific dissemination campaigns to customers or other interested

mail or in the manner deemed most appropriate from time to time.
ged to report any instructions received that are in conflict with the law,

ntracts, internal regulations and this Code of Ethics.
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Failure to comply with the reporting obligation is expressly sanctioned. In p

principles and provisions contained in this Code of Ethics must be promptly
or to the Head of the
ody assesses the

reported by the Addressees, in writing, even anonymously, to the Supervisor
Office/Service, who, in turn, will directly inform the Supervisory Board. T

existence and riskiness of the violations highlighted in relation to the
Company's values and the regulations in force; it also assesses violations of the Code and the
of hypotheses of criminal conduct, always within the scope of its powers and functions pursuant to
Legislative Decree 231/01.

The Company will not tolerate any kind of retaliation, discrimi

orts that have
been made in good faith, without prejudice to legal obligations a he rights of those

who are wrongly accused and/or in bad faith.

Contact with the Supervisory Board may be made by sending a letter by e-mail addressed to the

e-mail box odv@ama.it specifically set up and reserve d, or alternatively by

means of the boxes specifically set up in each com

Article 23: PENALTIES

With regard to the typification of the breach.o ciples of this Code of Ethics, as well as

the relevant applicable penalties, ples e Penalty System, specifically issued by

the Company, which constitutes an i Company's Organisation and Management Model.

The Penalty System, in a nutshell

* the addressees
*  thetypes of relevantv
*  thecriteria for identifying and i enalties;
*  thetype of le penalties;

e the procedure of disciplinary measures.

In particular, the Sanctions Sys the limits and on the basis of the requirements set out therein,

is aimed at:

te employees;
ate Bodies;

onsultants (consultancy firms, collaborating lawyers, parasubordinate
ns; suppliers; other third parties who have contractual relations with the
any - e.g. outsourcing companies, temporary employment agencies and temporary

ereinafter, Third Parties.

ce to subordinate Employees, the disciplinary penalties provided for by the respective
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National Collective Labour Agreement applied by the Company shall apply, in
procedures provided for by Law No. 300 of 1970 - the so-called Workers' Statut
that may be imposed on them are:

*  written reprimand
« fine
* temporary suspension from service and pay;

« dismissal for significant breach of the employee's contractual obligations (justified reason);

. dismissal for such serious misconduct that the relation
(just cause).

even temporarily

With regard to the Directors, the disciplinary measures applicable to e revocation of proxies

and the consequent reduction of their emoluments, the reduction of the ments only if there are no

proxies, or, in the most serious cases, the convening of the to adopt the revocation

measure.
With reference to the Statutory Auditors, the disc able to them are the warning to

punctually comply with the provisions and tt i holders' Meeting to adopt the

relationships, any failure to comply
the imposition of the penalties of a

rules set out in the Superviso ion. specifically, in the event of violation of one of the
provisions contained in the SB Reg embers will be sanctioned, depending on the seriousness
of the infringement, h the provisions, with the curtailment of their emoluments

or with the convoc for the adoption of the revocation measure.
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